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BRITISH MUSIC RANKS NUMBER ONE ON THE WORLD STAGE, AMERICANS SAY 
One in three Americans agreed that when it comes to popular music, the Brits hit the right notes 
 
NEW YORK, March 12, 2009 – VisitBritain, the national tourist office for England, Scotland and 
Wales commissioned a recent survey conducted by Harris Interactive which found one in three 
U.S. adults listens to British music regularly, over any other non-U.S. musical artists.  
 
When asked which British musical artists they listened to in the past twelve months, nearly half of 
U.S. adults surveyed said The Beatles (48 percent) and Elton John (49 percent), with The Rolling 
Stones also ranking high on their playlists (41 percent).  Over one-third chose stars of today like 
Coldplay (36 percent) and one-fifth chose Amy Winehouse (21 percent), both of which have quickly 
become mainstays in American pop music.  When Coldplay’s single “Viva la Vida” debuted last 
year, it took the top spot on the UK Singles Charts and Billboard’s Hot 100, making it the band’s 
first number-one single and transatlantic number-one. 
 
At this year’s Grammy Awards, British artists like London’s Coldplay and Welsh songstress Duffy 
went home with some serious hardware – a clear sign that British music has invaded American 
culture.   
 
Simon Bradley, VisitBritain Executive Vice President, Americas said, “British pop culture is so alive 
here in the United States and people experience it every day -- from music and film to fashion and 
art.  So we are saying, ‘if you like what you have seen in the U.S., why not come and immerse 
yourself in British culture on your next vacation? - watching an indie rock band in Manchester or 
attending a world-class music festival like Glastonbury.” 
 



Britain is home to some of the world’s hottest music scenes.  Respondents said The Beatles’ 
hometown of Liverpool came out on top as the UK city they most associate with popular music.  
Liverpool was selected by one-third of respondents (33 percent), followed by London (20 percent) 
and Manchester (3 percent).  Liverpool’s iconic Cavern Club put the city on the world music map, 
but has continued to produce emerging indie talent like rock bands The Hot Melts and The 
Wombats.  The ‘King of Pop’ recently chose London as the stage for his final curtain call.  The 
city’s O2 arena will host Michael Jackson in July.  The scene in Manchester, one of Britain’s most 
musical cities, is just as vibrant with venues like the Apollo Theatre and popular rock bands like 
Oasis and The Courteeners. 
 
Britain throws down the best music festivals all year round.  If money were no object, 12 percent of 
U.S. adults say they would attend the Edinburgh Fringe Festival and 8 percent would attend 
Glastonbury*.  The Edinburgh Fringe Festival in Scotland brings together the most out-of-the box 
musical performances in August.  This year at Glastonbury, Bruce Springsteen will headline the 
world’s largest greenfield music and performing arts festival. 
 
For all the latest on the music scene in Britain, log on to www.transatlanticism.org.  For more on 
new tourism developments in Britain, go to www.visitbritain.us.  
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Notes to Editors 
 
About Transatlanticism: 
Launched in Fall 2008, Transatlanticism aims to demonstrate the continual influence Britain has on 
American pop culture and provides travelers with inspiring places and events in Britain they might not find in 
the typical tourist guide The objective is to pursue a newly defined target audience – “Grups” – a 
demographic falling between the 18-45 age bracket and who are looking not only in the US, but abroad for 
the latest in music, fashion, food, film and the arts.  
 
About the survey: 
Harris Interactive® fielded the study on behalf of VisitBritain from February 17-19, 2009 via its QuickQuerySM 
online omnibus service, interviewing a nationwide sample of 2,229 U.S. adults aged 18 years and older. 
Data were weighted using propensity score weighting to be representative of the total U.S. adult population 
on the basis of region, age within gender, education, household income, race/ethnicity, and propensity to be 
online. No estimates of theoretical sampling error can be calculated; a full methodology is available.  
 
* The results came from a given list of European music festivals including the Edinburgh Fringe Festival, the 
Glastonbury Festival, the Roskilde Festival, the Pukkelpop Festival and the Exit Festival. 
 
About VisitBritain: 
VisitBritain markets Britain to the rest of the world and England to the British, building the value of tourism 
by creating world class destination brands and marketing campaigns.  It also builds partnerships with – and 
provides insights to – other organizations which have a stake in British and English tourism. 

VisitBritain PR Contacts: New York: Paul Gauger, Tel: (212) 850 0330; e-mail: 
paul.gauger@visitbritain.org; Joanna Allen, Tel: (212) 850 0312, e-mail: joanna.allen@visitbritain.org;  



Jeremy Viray, Tel: (212) 850 0341, e-mail: jeremy.viray@visitbritain.org; Los Angeles: Katrina Sutton Tel: 
(310) 470 2782 x24, e-mail: katrina.sutton@visitbritain.org  

For media information, please visit our media room website: www.visitbritain.com/mediaroom. 

 


